SAN DIEGO (43" annual)
Friday — Sunday,
November 13=156; 2009
DelVMarFEairgrounds

LAS VEGAS (4 annual)
Eriday =sSunday.

November-20-22; 2009
GashmanFieldGCenter:




" Thousands of snowboarders and
 skiers congregating over two
massive pre-season weekends

that’s SnowJam in San Dlego and |
Las Vegas! } ’
Every attendee comes with a% . T
- big budget in mind, planning ito *
:3*'1:i’urchase new equipment, buy a ;
eex ‘Season pass, and commit to at '-‘

Ieast o] (= blg winter trip. .
'-_f these are your customers, bemg ’.
4. on-site at our shows to meet and

= G sell to these people in person is
v 4 'the most cost-effective marketing
San /W -- you can possibly do!




WHO.COMES TO SMIWJA” 7

Spenders!
They’ll spend over $7 million at ou'rrS WIS
another $43 million on Jodgingje

2008 attendancelf’
San Diego: 37,171

Las Vegas: 18, 57’7-'j

“DINK” couples in 62% 38% %
their 20’s and 30’s men women And lots of families!


















